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Structure of the Presentation i OLIVE BLACK'
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i) Brief presentation on Olive Black Invest and its investment at the Valley Farms
Subtropical Fruit Farming and Processing Facility -
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ii) My thought on Transformation in the Subtropical Fruit Industry
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iii) Brief on the Olive Black Invest Shareholders /j
.



Valley Farms Subtropical Fruit Farming OLIVE BLACK
and Processing Company .

i) We have two plants specialising in subtropical fruit and tomato drying
(operational) and fruit pulp production (not operational). The plants are in Levubu,
Limpopo Province. —

We process mango, banana, guava, pineapple and vegetables into dried fruit,
tomatoes and guava leaf tea.

ii) The second division focuses on primary production.We have a 100 ha far
earmarked for avocado and mango production.

iii) The third division focuses on marketing of Subtropical Dri
Herbal teas under the Grounded Tea and CapeDry Brands




Our Product- Dried Mango OLIVE BLACK'
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Our mangoes
are harvested
and dried in the
Levubu Valley
situated in the
Limpopo province.
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Our Product- Dried Tomato OLIVE BLACK"
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CAPE DRIED FRUIT PACKERS
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OLIVE BLACK"
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ALLOW TO STEEP FOR 4-5 MIN IF
YOU PREFER YOUR TEA STRONCER
ALLOW TO STEEP A LITTLE LONGER.

ASSOCIATED BENEFITS:
. HIGH IN ANTIOXIDANTS
. HICH IN VITAMIN C
. COLD AND COUGHS
. BLOOD SUGAR LEVELS
. LOWER CHOLESTEROL
WEIGHT LOSS

‘ Our Product- Guava Tea




| Value Chain and opportunity

Current Factory Processing
Capacity

Fruit and Vegetable sourcing

Currently source from

2400 tons of Mango and 2000 tons

‘* ‘ OLIVE BLACK"
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Marketing

Cape Dry Brand (40% export and

Tomato: 30 small tomato farmers of Tomato 60% local retail)
and 10 commercial farmers
Grounded Brand (Own Brand)
Mango: 10 black mango farmers B —
and 6 Commercial farmers
e ° B I Y Y

® cConstrains and Opportunity

farm
Increase yield from small and medium

scale farmers through better access to
production finance and technical
production skills

Alternative energy

Increase sourcing from small farmers to
2000 tons of fresh mango and 2000
tons of fresh tomato

Investment at the factory and

Additional cold rooms & ovens
Rebuilding a fruit pulp factory
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Develop own 100 ha farm in LeV@
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| Capacity at Drying factory i OLIVE BLACK
W

The factory has capacity to process the following volumes based on current orders:
Over 2400 tons of fresh mango
e ——
Over 2000 tons of fresh jam tomatoes i

200 tons of pineapple - *

Small quantities of guava, banana, teas. | /‘
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| Capacity at Juice Factory

The factory has capacity to process the following volumes based on
current orders:

Over 8 000 tons of fresh Guava
Over 6 000 tons of fresh Mango e -

600 tons of Litchi

Small quantities of granadilla, papaya, etc




Why this Investment? i OLIVE BLACK
- CREATING VALUE IMPACTING LIVES

Farmers in Levubu experienced numerous challenges following the land
restitution programme due to lack of post settlement support.

The success of this investment will:
Provide market access and market related prices to beneficiaries of Land Reform.™
-

Allow farmers to reinvest their income in maintaining and expanding their orchards.

The factory currently provides full-time employment to 30 people, mainly women.
During the mango and tomatoes drying season we employ an additiona%o seasonal

workers. Pr-—,
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Transformation in the Subtrop Industry =" ouve Brack
4

Subtrop Transformation Activities

|. Education and Training .
* Study Groups
* Grower Training e

2. Development . )

* Mentorship
* Developmental training
* Telling our stories
3. Growers support
* Funding N }‘ g
* Orchard development
4. LondTerm Projects
* 5 year + projects
* Helping growers reach 5 ha




State of Transformation in the fruit ,.
o 7. OLIVE BLACK
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During the 2024 review year, the area under production by black growers totalled 18 980 ha (112% from 2023),
land owned by black growers 31 394 ha (4,0,05% decrease), volume of fruit produced by black growers 265 660
tonnes (14%), and the volume of export 184 523 tonnes (1422%).

BLACK GROWERS’ PERFORMANCE IN 2024

Industry 2023 2024
Ha under Ha owned Volume Exports (T) Ha under Ha owned Volume Exports (T)
prod produced (T) prod produced (T)
Subtrop 5418 3613 - 4582 5871 3613 - 3165
SAGTI 1 838 1671 33 298 33 298 2024 1774 31182 31182 4
Hortgro 4 363 18 889 145 062 60 926 4164 18 275 138 440 58 145
CGA 5331 7 236 77 061 52 500 6921 7732 96 038 92 031

TOTAL 16 950 31409 255419 151 306 18 980 31 394 265 660 184 523
S |




The Team Behind Olive Black OLIVE BLACK’
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| have over 30 work experience as an agricultural economist. | am the Founder and CEO of Olive Black Invest (Pty) Ltd. |
serve as a Non-Executive Chairman of SA Wine NPC, River Bioscience (Pty) Ltd, Hortfin (Pty) Ltd and the Citrus Growers
Association- Grower Development Company NPC. | also serves as a Non-Executive Director of the TerraSan Group (Pty)
Ltd and Montagu Droogbane (Pty) Ltd. | boasts excellent relationship with the various private and public sector institutions

across the broad range of agricultural commodities.

25 year work experience in development finance( credit savings and insurance) and enterprise development. Have credit and
insurance operational management, consultancy experience in Kenya, Mozambique, Uganda, Nigeria, Swaziland, South Africa

working with financial institutions and programmes.

Since 2015 has been transitioned into entrepreneurial ventures and coaching. Acquired Associate and Professional Coaching

qualification with UCT Graduate School of Business Centre for Coaching. Coaching private clients and corporate clients.and

\

using coaching to support business enterprises.



Contact . OLIVE BLACK
° - EEEEEEEEEEEEEEEEEEEEEEEEE
Details

Tshililo Ronald Ramabulana
Olive Black CEO

e 082 572 2967 e -

@ oliveblack52@gmail.com

Plot 159, Levubu, 0929

.....
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